
A Moment with Hovr
New Year, New Knowledge: Pins, Highlights & Fills



Takeaways

Dive Deeper into Core Moments
Gain a foundational understanding of 
Pin, Highlight, and Fill Moment types 
and how each functions

Apply Best Practices
Discover proven best practices for 
Pins, Highlights, and Fills to ensure 
optimal performance, engagement, 
and on-site success

Engage
more

Convert
more

Learn How to Drop Moments
Follow a guided walkthrough on placing 
Pin, Highlight, and Fill Moments, with an 
introduction to effective styling and 
presentation techniques

Real-World Use Cases
Review practical examples of how 
clients leverage Pins, Highlights, and 
Fills across different scenarios



Hovr Core Moments

Pin: A Moment that is “pinned” 
to a landing page. This Moment 
type remains fixed, ensuring 
consistent visibility for the site 
user.


Fill: A Moment that transforms 
static image elements into 
immersive user experiences 
utilizing images already on site.

What are the Highlight, Pin & 
Fill Moment Types?

Highlight: A Moment that is 
used to “highlight” or 
“underline” text, found to be 
especially effective in text-
heavy areas.



Core Moment: Highlight
Text-Based Moment Converting Text into Action

79% of users scan new pages, 
while only about 16% read 
every word

Web visitors read only 20–28% 
of the words on a page during 
a typical visit

Web reading follows 
predictable scanning patterns

Users prioritize skimmable 
content
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Core Moment: Highlight
Text-Based Moment Converting Text into Action

The Power of 
Highlights

Act as visual anchors, guiding the eye to essential messages 
transforming passive reading into an immersive experience 
that invites visitors into a moment that reinforces meaning and 
builds emotional connection

Aligns with natural scanning behavior

Video allows guests to feel the message, 
not just process it - through tone, 
movement, pacing, and storytelling

Reduces cognitive load

Increases engagement with content

Maximizes existing content

ViaQuest The Godfrey Hotel



Client Spotlight
The Meritage Resort & Spa

22.18%
Engagement Rate 
Offers guests an unforgettable wine-tasting 
experience featuring four distinct tasting rooms, each 
with its own atmosphere and varietals to explore.



How Hovr Assists:

Enhances the existing text by visually calling out 
the four tasting rooms, instantly drawing the 
visitor’s attention to this key detail

It maximizes the content, helping guests quickly 
understand the experience while encouraging 
deeper engagement through visual discovery

Click Through Rate
41.67%

NAPA



Highlight Drop Flow Walkthrough



Styling Options for Highlights & Underlines



Best Practices for Highlights & Underlines

Underline 4-6 Key Words
When choosing a place to drop a highlight or 
underline choose 4 to 6 key words that amplify 
the message you are expressing to website 
visitors

Utilize Line Thickness
Utilize the line thickness function for 
underlines, decreasing the thickness for a 
more modest appearance and increasing for 
a more pronounced and visible appearance

Wrap Text
It is best to choose the wrap text feature 
when adding a highlight or underline to 
ensure the formatting follows all text you 
have underlined

Utilize Animations & Icons
Utilize subtle animations to capture attention, 
light movement naturally draws the eye and 
signals interaction. Likewise simple, impactful 
icons help guests instantly recognize that 
there is something to explore



Core Moment: Pin
Ensures Maximum Exposure with Constant Visibility

Pages with video see visitors 
stay up to 1.4 times longer 
than pages without video

Visitors spend 88% more time 
on websites that include 
video content compared to 
those that don’t

Visitors who watch video 
engage 1.5 to 2 times longer 
than visitors who do not watch 
video
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Core Moment: Pin
Ensure Maximum Exposure with Constant Visibility

The Impact of

Pins

Ensures your most engaging content remains visible, 
continuously reinforcing your message and keeping visitors 
on the page longer, even as they scroll

Constant visibility maximizes dwell time

Removes friction

Aligns with modern attention behavior

Multiplies your video impact

Longer time on site supports conversion

Watchman Villas The Breakers



Client Spotlight
The Lodge at Torrey Pines

41.25%
Engagement Rate 

The Thorsen Suite is a luxurious guest room that 
overlooks the 18th green of the world-famous Torrey 
Pines Golf Course and the California coastline



How Hovr Assists:

Ensures the Thorsen Suite’s luxury and sense of 
place are continuously experienced, without 
visitors having to read lengthy descriptions

Creates an immersive visual communicating the 
size, views and amenities with greater emotional 
impact

Click Through Rate
29.41%

LA
JOLLA



Pin Drop Flow Walkthrough



Styling Options for Pins



Best Practices for Pins

Pin Placement
If there is widget displayed on the page, such 
as a chat feature or a privacy button, it is best 
to add the pin to the opposite side, this 
allows for both to be featured in a visually 
appealing manner

Rotate Promotions
Use pins to rotate special offers or 
promotions, keeping content fresh while 
maximizing visibility and engagement. This 
ensures guests consistently notice key 
offers without overwhelming the page

Use a Border Color Use Pin Formatting
Adding a border in a brand color helps your 
pin stand out as well as integrates with your 
brand to attract visitors and heighten 
engagement and conversion

Utilize pin formatting specifically to each 
page on your site. For example, if you have a 
video header on your homepage have it 
load upon scroll or don’t place one on that 
specific page



Core Moment: Fill
Transform Images into Immersive Experiences

Static images average only 
about a 1.4% conversion rate 

Video content can boost 
conversion rates by up to 80%

Visitors spend about 1:34 mins 
engaging with videos vs. 38 
secs with static images

8% conversion with video vs. 
2.9% without video

v



Core Moment: Fill
Transform Images into Immersive Experiences

The Advantage

of Fills

Brings still imagery to life by introducing movement at the 
moment of attention, helping visitors absorb more context, 
create emotion, and understand important details

Captures attention through motion

Invites interaction without disruption

Enhances imagery without altering layout

Deepens engagement within content 
sections

Stronger engagement supports 
conversion Ko’a Kea Resort Inverary Resort



Client Spotlight
Onera Fredericksburg

34.5%
Engagement Rate 
Offers a grounding experience; a sanctuary nestled in 
the forest. Creativity and variety are a unique focus of 
this property, with every guest unit offering a different 
experience.



How Hovr Assists:

Transforms static imagery into an immersive first 
impression, allowing visitors to immediately feel the 
uniqueness of the property rather than just view it

Visually conveys Onera’s design, setting, and 
atmosphere, ensuring the property stands out 
during a quick scan

Click Through Rate
13.46%

TEXAS



Fill Drop Flow Walkthrough



Styling Options for Fill
Default State



Styling Options for Fill
Engaged State



Best Practices for Fill

Branded Launch Buttons 
When creating launch buttons keep in mind 
your brand colors, use the styling options to 
create launch buttons that align with your 
branding, as well as the look and feel of your 
site

Match Content to Image
Use content that fits your image frame 
(landscape orientation video for landscape 
images, vertical orientation video for vertical 
images) so the frame will be filled

Use Indicator Text
Try utilizing indicator text for a launch button 
to illustrate to site visitors there is more for 
them to discover, leading them to further 
engage and interact with the image which 
will lead them to the video 

Style CTA Buttons
Style CTA buttons in the engaged state to 
match the native site setup, use overlays if 
text will be covered by CTAs and use the CTA 
drawer option to allow for ample space within 
the video player



Tips to Implement Core Moments Today

Add Moments Where Users Lose Attention

Re-Use Existing Content Before Creating New Assets

Choose the Right Moment for How Users Behave

Focus on Strategic Placement, Not More Moments

Design Every Moment With a Clear Goal

Meet with Your Account Manager 



Thank you!
We appreciate you joining us. If you have additional thoughts or 
questions please reach out. We’d love to hear from you!

We will be sending out the webinar recording and survey shortly.


